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ABSTRACT—

Multi vendor marketplace allow the vendors sell their
products by setting up an exclusive store front. The
merchants can oversee co-ordinations, stock, item
increments, and so on at their own end. The
proprietor of the commercial center can acquire a
commission on the offer of each item or by the other
income age models. Online e-commerce sites are
becoming more. Popular these days and generally
meant for online shopping. Every person now-a-days
is likely to buy products online as there are more
discounts, reviews, ratings of the products. Huge
number of alternatives are retrieved for the single
user feature input set for a user interested product
leading to information overload. This large amount of
information will confuse and stop the consumer at
some point of purchase. Moreover if the customer is
likely to buy the same product with less price, he
needs to visit as many sites for the best product.This
prompts draw the client's significant time and
exertion. In this paper we separate the information
from some online business sites by web rejecting
devices. We consider the price, rating, reviews,
shipping and cash on delivery basic features from the
extraction. Then collect the data from ndomains to a
single domain apply normalization. Then based on
the attributes and features we calculate weight to each
product and stored in a sorted order. Based on the
user in put the top products are displayed. Therefore
the information overload is reduced and the cross
comparison is shown in the display.

Keywords: Multi-Vendor, Cross Browser,
Ecommerce, Websites, Payment Gateway.
I. INTRODUCTION

In this project all the sellers register

themselves with web system. Dealers can transfer
there item available to be purchased. Seller provide
all the details about that product. Just confirmed
merchants can sell their items. Customer can choose
the product according to his choice and can proceed
for the payment. All the methods used for payment
are secure. Admin can see the products uploaded by
the seller and can assign a suitable percentage of
commission to the seller.

o Multi-Vendor

A Multi-vendor ecommerce website assist to
sell products directly to customers and can assist to
earn profit by inviting different vendors to sell their
products on website. It has been seen that people
mostly search for a website where they can get
different products under one roof. This increases the
demand for a multi-vendor shopping cart system
which helps a customer to access multiplevendor at a
time. The opportunity of analyzing the pricing related
to different products of different vendors will helps a
multivendor store to shine up in the ecommerce
market easily.
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. Cross browser

In web computing, cross browser is term use
when a website can run on any browser without any
error Such sites can be create utilizing any web
advances. Such site should be responsive. Responsive
website composition is getting more significant as the
measure of versatile traffic currently represents the
greater part of absolute web traffic Responsive
website composition (RWD) is a way to deal with
web design aimed at making destinations to give an
ideal survey and collaboration experience, simple
perusing and route with at least resizing, panning, and
looking across a wide scope of gadgets (from
personal computer screens to cell phones). A site
designed with RWD adapts the layout to the viewing
environment by using fluid, proportion-based grids,
flexible images and CSS3 media queries.
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o E-Commerce Website

Electronic commerce or ecommerce is a
term for any type of business, or on the other hand
business exchange that includes the exchange of data
across the Internet. It covers a scope of various sorts
of organizations, from shopper based retail
destinations, through closeout or music locales, to
business trades exchanging products and enterprises
between companies. Online business permits
customers to electronically trade products and
enterprises without any boundaries of time or
distance. Electronic trade has extended quickly in the
course of recent years and is anticipated to proceed
going on like this, or even quicken.
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Il. LITERATURE REVIEW

Internet has major influence on the globe
because it can serve billions of users all over the
world. Thousands of local and global networks
including private, public, academic, business, and
government networks, all contribute to the creation of
the Internet (Yongrui et al. 2014). Internet has opened
the door for e-commerce. This section provides a
brief overview of e-commerce, including what it is
and how it differs from existing related ideas.
a) Customer Perspective Williams, Bertsch,
Wiele, Iwaarden& Dale et.al [6] clearly discussed
that although consumers keep on to purchase from a
physical store like traditional shopping but consumers
feel very convenient to shop online since they find
themselves free from personally visiting the stores.
So we can say that online shopping saves time as well
as the energy of the consumer while buying their
commodities. In the case of online shopping, buying
decisions can be easily made from home by sitting at
home. In online shopping comparing product with

lots of verity & supplies, price advantage can prevail
easily. Online shopping is much useful in meeting the
consumers’ needs and wants. Brown etal [7]
confirmed in his paper that consumer can now make
more intelligent decisions in the way which is not
possible through traditional shopping. Moreover,
Monsuwéet.al [8] also made a review that the
consumer can also buy anonymously which is more
convenient and when it comes to personal products
that consumers may feel uncomfortable buying in
stores. Brown et.al [7] found out that daily tasks like
shopping for groceries have become simple for
consumer’s who do not like crowds. Richard Dobbs
etal [9] observed that online retail stores often
market themselves through low price

b) As we know there are many restriction in
traditional marketing for selling goods and products
but in online marketing there is no boundary or limit
or restriction. Johnson et.al [12] revealed there are
huge differences between the E-marketing and
traditional marketing. Traditional marketing can only
concentrate one to one communication that means the
marketer need to market the product to one customer
round the clock on the other hand E-marketing is
done through one to much communication system. In
case of online marketing, marketer should be trained
as we know that traditional marketing and online
marketing is not the same thing. If an organization
adopts online shopping for the first time, it must be
very cautious and its communication technique
should be different from the traditional one. That’s
why the organization need to maintain some basic
strategy for making business effective

C) In the 21st century trade and commerce has
been so diversified that if a marketer wants to do
business, he should be diversified through internet.
As we all know internet is the source of innovation so
online shopping will shows the way to make
innovative ideas of online shopping. In online
shopping marketer do their trade through a user
friendly website so it is very important to design an
attractive website for the prominent consumer.
Internet create a marketplace where different
company and the customer come in one place. As it is
one kind of virtual market. Through internet every
company advertise their goods and products. In 2016,
total retail sales across the world will reach $22.049
trillion, up 6.0% from the previous year. EMarketer
calculates sales will top $27 trillion in 2020, even if
annual growth rates of the world will slow over the
next few years
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I1l. PROPOSED SYSTEM
ARCHITECTURE

Proposed System This is multivendor
Ecommerce and social site. This site is fully dynamic
which gives perfect tangible result to users. Main
purpose to make this website is to connect all the
sellers together. As well it would be connecting all
the small and top seller together After visiting web
system, Web system will give three options to select.
1) | am customer
2) | am service provider

Case I: If I am a customer and | want to buy
product

In this case I will select “I AM
CUSTOMER”. Subsequent to tapping on client
button. This will redirect me to register. 1 will be
register with this website. 1 will give my data. At that
point I will get confirmation email from site. After
authorization I will be able to see all the products. |
will search for products according to my
requirements. Then website will be ask me to add
area name. If we check out then it ask for billing
details which are as follows:
e  First name
e Lastname

e Country

e  Street address
e Pincode

e City

Case II: In this case | am seller

Company need to register me with this website. In
this case I will select “I am seller” from three options.
On sign up form | will put following company's
details

e  First name

Last name

Email

Phone number

Product detail

1V. CONCLUSION

We'll begin with motivations to make a
multi-seller online store. Multi-dealer stores offer an
entire space of possible results single trader stores
can't match. With a multi-seller store, you can make a
site like E-inlet where anybody can sell anything or a
specialty multimerchant site zeroed in on a particular
item class like workmanship or gadgets. The
possibilities are practically wearisome. By welcoming
various traders, stores can offer things they can't offer
themselves. Various sellers can likewise help
increment traffic to the store and decrease store the
executives time. Moreover, as the head chief, you

don't have to keep a stock. You can go about as a
mediator for providers rather being a provider
yourself. You can likewise bring in cash from
charging merchants an expense for selling on your
site. This alternative opens up another wellspring of
income for your business.
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